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UNSA would like to acknowledge the traditional
custodians upon which this post was written, the
Pambalong Clan of the Awabakal Nation. We would also
like to extend this acknowledgement to the Birpai,
Darkinjung and Gadigal peoples, as the traditional
custodians of the lands upon which the University of
Newcastle resides and UNSA operates. UNSA would like
to pay respects to all Elders past, present and emerging,
and acknowledge them as the true knowledge holders.
We acknowledge the historical inequalities faced by
Aboriginal people and the continuing struggle for justice
and equality. Black Lives Matter.
Always was, always will be Aboriginal land.

Intro to
UNSA
2020

It should come as no surprise that UNSA’s first six months of operation – spanning a global
pandemic, fluctuating health and safety restrictions and an unrivalled shift towards online
education – were unusual, with regard to our SSAF funding and delivery.
UNSA officially came into existence on July 1, 2020, and spent much of July and August building
up its core staff, settling into new offices and drafting a range of policies and guidelines that
would underpin its provision of student services. Nevertheless, we were keenly aware that
students had virtually no social events available to them during this time (and that many were
still in lockdown, and completely isolated), so we worked to the utmost of our capacity as a
burgeoning entity to see these events and activities re-established.
While we were able launch many of our online events quite easily, COVID-19 restrictions
prevented us from running welcome stalls, food events and a number of other activities until
much later in the year. As a result, our expenditure in certain categories was not what we had
hoped, but we already scheduled an enormous variety of on-campus and online events for
2021. We’re confident this will be a much stronger year.
Despite these early obstacles, UNSA made incredible progress in establishing its core staff
and operations during these first six months. We expanded our staff to a dozen (very talented)
people, built a social media following of more than 1,000 students and a regular mailing list of
more than 30,000. Our student representatives made major submissions to a national enquiry
into the government’s proposed Job-Ready Graduates Bill, and we hosted a successful multiweek festival for PRIDE 2020.
Beneath our banner, Opus Magazine published four print issues (each distributed across four
campuses), and we organised a formal end-of-year awards dinner for a newly minted collection
of Postgraduate Student Awards.
UNSA’s board of student representatives also established its chief priorities moving forward:
to create new student social activity spaces at each campus, to develop greater student
engagement and community through major festivals and placemaker events, and to forge strong
collaborative partnerships, both within the University and among the broader community, to
strengthen all services offered to students.
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2020, then – or the latter half of it – was a time of extreme growth and activity, as we constructed
a firm foundation on which to expand in 2021.
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CAT EGORY 1
Food & Drink

Due to necessary COVID-19 health and safety
restrictions, UNSA was prohibited from serving
food to students until November. While this
unfortunately meant we could not run as many
free food events as we would have liked, we
have a full schedule of weekly events planned
for 2021, now that restrictions have relaxed.

We partnered with OzHarvest, a nation-wide
food rescue service, to run Free Food Friday
events each week for students suffering
financial hardship or food anxiety. OzHarvest
collects fresh food from supermarkets,
businesses and restaurants that would
otherwise be thrown away; we claimed
some portion of this for students, bagged
and catalogued it, and gave it away each
Friday morning. This event continues to
be exceptionally popular, with some 40-60
students queuing – often an hour in advance –
to collect their groceries each week.

Once we received health and safety approval,
we ran a series of free barbecues for students
on campus at Callaghan, Ourimbah, NUspace
and HMRI. We also ran a number of food stalls
with individually wrapped meals (in accordance
with health and safety regulations) that were
well received.
We purchased a high-quality self-serve
espresso machine for our Callaghan office, so
that students with flagging energy levels (or
high-functioning caffeine addiction) could get
coffee on campus without cost. We will install
another machine in our Ourimbah office in
2021.
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CAT EGORY 2
Sport & Recreation
Activity
Due to COVID-19, several Universitywide events and festivals (such as Cultural
Awakenings) were either cancelled or held
online. UNSA assumed control of gym facilities
at Ourimbah and began organising fitness boot
camps – but again, these were prohibited for
some time to avoid any risk of infection.

In collaboration with the Wollotuka Institute,
we ran a series of art workshops for students
at Ourimbah, culminating in the creation of a
large mural to adorn the inside wall of Ganda
Burung.
We ran a host of online social activities,
including regular online Netflix Parties and
weekly yoga sessions at Callaghan and online.

We did, however, organise and run a threeweek festival of events for PRIDE 2020,
including:

On campus, we were able to run weekly trivia
events at Callaghan, Ourimbah and NUspace,
and live music performances at multiple
campuses.

Online drag queen trivia with Timberlina;
A series of webinars in collaboration with
ACON and the Queer Collective, on trans
pride in a pandemic;
An online Queer Q&A forum, led by the
Queer Collective; and
A queer showcase night with a range of
LGBTIQA+ presenters and performers.
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CAT EGORY 3

Administration of a club
Printing and distribution of an annual
anthology of creative writing for the UON
Writers’ Club; and

Clubs and societies were hit hard by COVID-19,
and many were left momentarily orphaned
by the student representation restructure.
However, we made the re-establishment of
clubs one of our primary concerns in 2020,
and worked to affiliate as many as possible so
that they could continue to receive funding and
support.

The Hong Kong Student Association’s
cultural dinner, and Vietnamese Student
Association’s Teachers Day celebrations.
Led by our Postgraduate Senate, we organised
and hosted a large evening formal event
at NEX where we presented a new set of
Postgraduate Student Awards. Given the
hardship many postgrads faced during the
pandemic, these awards focused not simply
on academic achievement but on admirable
qualities – resilience, peer support, friendship
and camaraderie.

We commissioned UniOne – a tech company
specialising in online systems for Australian
student associations – to start construction of
a new UNSA website and online club directory
for our students. This club directory, which
went live on February 5, 2021, gives club
executives central control of their own club
calendar, e-store, news feed, data tracking and
communications.

For this event, we hired a student photographer
and student musicians, all of whom were
exceptional.

We affiliated approximately 30 new and
returning student clubs during 2020, and
provided funding and logistical assistance
(room bookings, Facebook and email
promotions, etc.) to those that requested it.
These included:

While our website gives a new digital home to
clubs, we still see a major opportunity to create
more physical club and society spaces at
every campus. No amount of funding can help
student clubs to flourish if they do not have
comfortable, well equipped venues available
for their regular activities. As part of its
commitment to clubs, then, UNSA is working
toward the creation of modular, accessible
rooms that have club and student priority in the
future.

New D&D figurines, paints and campaign
source books for the UON Pirate Crew;
Funding to subsidise Speech Pathology
University of Newcastle’s (SPUN) annual
ball;
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CAT EGORY 5
Legal services
We collaborated with the Hunter Community Legal Centre (HCLC) to organise and run a series of
online workshops for students, covering:
Tenancy rights;
Employee rights; and
Road rights.

CAT EGORY 6
Promoting Health &
Welfare

We worked with PhD researcher and certified
yoga instructor Alex Yousefi to host regular
online and on-campus yoga sessions for
students. We eventually merged these,
running hybrid Callaghan classes that were
simultaneously live streamed to an online
audience.

We supported our collectives in running
activities for their respective equity groups. The
most active of these was the Queer Collective,
who led our PRIDE 2020 activities and events.
In response to the Black Lives Matter
movement and at the request of the Queer
Collective, we purchased a set of new books
on queer people of colour to expand the
reading selection in the queer space.

We collaborated with UNSA’s Vice President
Welfare and Wellbeing and the University’s
Equity, Diversity and Inclusion Coordinator to
organise and cater ALLY training for staff and
student representatives.

Through our Callaghan and Ourimbah
offices, we provided free condoms, feminine
hygiene products, face masks, hand sanitiser,
sunscreen and insect repellent to students. We
also provided UNSA-brand sunglasses and
face masks as part of our free merchandise kits
on campus.
We coordinated discounted First Aid courses
for students, and provided a travel allowance
for the trainer to host these sessions at the
Ourimbah campus as well.
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CAT EGORY 7
Accommodation

CAT EGORY 9
Financial Affairs

Our front desk and email support teams acted as a referral service for students seeking
information on local accommodation, both on- and off-campus.

Working with the Counselling team and the Senior Manager, Student Equity and Accessibility,
we began a dialogue with The Salvation Army’s Moneycare team with the aim of establishing a
regular financial counselling service on campus, to assist students struggling with severe debt or
financial hardship. While this service took some time to establish, it is now due to commence in
March 2021.

Through our rental rights workshops with HCLC, we addressed a range of student questions on
tenancy and accommodation.

CAT EGORY 8
Careers &
Employment

We referred students with questions or concerns about financial matters to the University’s
Student Loans service, as well as financial workshops currently offered by the Faculty of
Business and Law.

We acted as a referral service for the Careers and Student Development team, wherever students
approached us with questions about jobs or employability.
As a new association establishing ourselves on campus, we hired several students as new
staff members. Throughout this process, we advertised positions on CareerHub and ran online
information sessions where students could learn more about each role and gain valuable tips on
applying for positions in the university sector.
Through our employee rights workshops with HCLC, we addressed a range of student questions
on employability and workplace culture.
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CAT EGORY 11
Debating
Our staff engaged in a lot of vigorous debate through the year on whether ‘fetch’ was ever going
to happen. We determined that it was not, in fact, going to happen.

CAT EGORY 12
Libraries &
Reading Rooms

CAT EGORY 13
Artistic Activity
While COVID-19 forced us to cancel several
of our intended arts and crafts activities, we
ran a series of online cardmaking classes
with PhD candidate Eleonora Leopardi. We
worked with Eleonora to fund and assemble
dozens of cardmaking kits, which we mailed to
all students that registered; the classes were
wildly popular, and a UON Papercraft Club is
now in development.

As part of PRIDE 2020, the Queer Collective
ran an art exhibition that travelled to both
Callaghan and NUspace. Virtual walkthroughs
were held on social media.
As stated in Category 2, we collaborated with
the Wollotuka institute to run art classes for
students and produce a large indigenous mural
for the inside wall of Ganda Burung.

Opus Magazine ran a number of colouringin competitions for students throughout the
year, for which grocery voucher prizes were
awarded.

As part of a complete redesign of the main student atrium space in our Callaghan offices, we
worked with the Program Manager (SSAF Officer) to allocate and refurnish a ‘reading corner’, with
new armchairs, bookcases and reading selection. The large furniture items have been purchased,
and will soon be delivered to our space.
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CAT EGORY 14
Student Media
As part of the student representation
restructure, Opus Magazine found a new home
at UNSA. Our Media Officer and editorial team
published new online articles almost daily,
which we shared through our website and
social media.
We also published four print issues, and
purchased new media stands to better
distribute them across all campuses.

We purchased Coles voucher gift cards as
incentives for regular Opus contributors.
Additionally, we hired an in-house graphic
designer, who worked with our Opus team to
create print layouts, typefaces and illustrations
for each issue. They also worked with our
student clubs and societies (where requested)
to create new club logos and art assets.
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CAT EGORY 15
Skills for Study
Like NUSA, NUPSA and Yourimbah before
it, UNSA’s role is to provide academic and
skills-based workshops wherever there is
student demand, and none are currently
available. Otherwise, we act as a signpost to
help promote existing workshops and training
offered by other support teams on campus,
so that students don’t miss out on valuable
opportunities.
To this end, we worked closely with the UON
Counselling service, Careers team, Academic
Learning Support, Graduate Research and
the Library to heavily promote a wide range of
academic and skills-based workshops, both

on campus and online. Through our website,
mailing and social media, we were able to
boost attendance at these events considerably.
Based on student demand, we also ran regular
online Shut Up & Write sessions – communal
writing groups (structured according to the
Pomodoro Technique) where participants could
block out dedicated time to work on a written
project, avoid distractions and keep each other
on task.

CAT EGORY 16
Advising

As a new student association, UNSA hired a dedicated team of students as front-line assistants.
As part of their role, they:
Responded to student queries via phone and email;
Triaged common student issues;
Helped update our social media platforms;
Equipped and maintained our office and student social spaces; and
Assisted in running regular on-campus events, such as barbecues, welcome stalls and Free
Food Friday.
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CAT EGORY 17
Advocating
As part of UNSA’s establishment, general
elections were held for our Board and Student
Representative Council, so that the association
would be led by students for students from day
one.

the year.
In terms of advocacy projects, our SRC made a
major submission to a national enquiry into the
government’s Job-Ready Graduates Bill, and
the UNSA President made a number of media
appearances on the subject.

All of UNSA’s board members, SRC members
and independent directors were provided
the opportunity to recieve a paid honorarium
commensurate with their position. Once
again, COVID-19 prevented us from sending
delegates to major annual conferences, but
all student representatives were offeredALLY
training and governance training, and attended
regular meetings throughout the remainder of

We also hired a Student Representative
Support Officer (SRSO) to work alongside our
SRC and assist them in the execution of their
roles.

CAT EGORY 18
Orientation

Having formed in the wake of NUSA, NUPSA
and Yourimbah’s dissolution, we worked
quickly to establish ourselves as a new and
unrelated entity on campus, through:

Armed with new merchandise, we organised a
promotional blitz of four campuses, giving away
free pre-packaged food, sunglasses, safety
masks, highlighters, flyers and copies of Opus
Magazine.

UNSA merchandise giveaways across
Callaghan, NUspace, Ourimbah and HMRI;
UNSA visual assets and branding, eg. new
signage for both offices, hippocampus art,
new decals for UNSA pavilions, banners and
golf cart; and
UNSA promotional campaigns through our
new website, Mailchimp mailing list and
social media platforms.

We also identified and reached out to all
existing club conveners (particularly those
whose clubs were previously affiliated with
NUSA, NUPSA or Yourimbah) and invited them
to affiliate with UNSA instead, so they could
continue to receive funding and logistical
support.
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CAT EGORY 19
Overseas
Students Welfare,
Accommodation &
Employment
UNSA ran a number of activities and initiatives
to support international students, who were
significantly affected by COVID-19 and
sweeping travel restrictions.
We hosted an online visa and immigration
workshop/Q&A with a leading migration agent,
and organised a university-wide cosmetics and
toiletries drive, connecting with staff in every
faculty and inviting them to donate unused or
single-use toiletries and cosmetics they did
not need. These were shared through our Free
Food Friday events with students experiencing
hardship, most of whom were international
students.

We also created a dedicated Facebook
group for international students (led by the
International Convener), where they could share
stories, tips and support, ask questions, make
friends and build community.
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Note: Profit and loss is still subject to financial audit which will be supplied to the University
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on acquittal.
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